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saree pur-
chase rarely
begins and

ends with whether
the design is attrac-
tive. In our conversa-
tions with customers,
women often ask practi-
cal questions first. Will
the fabric feel heavy after a
few hours? Is it easy to drape?
Does it need special care? Can
it be worn again after the
wedding? These questions
reveal what now shapes
the purchase. Design may
attract attention, but
usefulness often decides
what a woman takes
home.

This is especially
clear among women
who want to wear sarees

beyond major weddings. They
are buying them for office celebra-
tions, family lunches, religious occa-
sions, festive dinners and smaller functions.
A beautiful saree that needs constant adjusting
will not serve all these settings. Its weight, fall, soft-
ness and breathability matter. Even when choosing silk,
customers pay attention to how comfortably
it sits and how confidently they can
carry it for several hours.
The consumer is also
better informed. Terms
such as “pure silk” or
“traditional weave” are no
longer enough on their
own. Shoppers want
clear information
about the fabric,
weaving style, zari,
care requirements
and price. When
considering a
Kanchi pattu
or Mysore silk
saree, they
want to un-
derstand
what
dis-
tin-

guishes it and why that difference
matters. This does not weaken the appeal
of heritage. It allows women to appreciate
the craft while knowing exactly what they

are paying for.

Versatility also enters the decision. Many
women consider the blouse, jewellery and
future occasions before finalising a saree.
They want to know whether it can be styled
differently for a family wedding, a festival
or a formal event. Versatility does not mean
choosing something plain. It means selecting a
saree that leaves room for personal styling and
does not become limited to a single photo-
graph or occasion.

The way women shop has changed as well.
A saree may first catch their attention on Ins-
tagram, but the decision depends on accurate
colours, close-up visuals and useful product
details. Inside a store, customers value some-
one who understands the occasion, explains
the options and respects the stated budget.
Good service is not about presenting the
largest number of sarees. It is about helping
the customer make a choice she will remain
satisfied with.

Perhaps the most important shift is that more
women are choosing sarees for themselves. Fam-
ily traditions and recommendations still carry mean-
ing, but the final choice is increasingly personal.

One woman may choose a classic silk because
it reminds her of her mother. Another may
pick an unexpected colour simply because
it feels right on her. The saree is not being
worn only to meet an expectation. It is
being used to express individual taste.

For a saree brand, these changes affect
everything from product selection to
customer service. Visual appeal still
opens the conversation, but comfort,
authenticity, rewear value, styling free-
dom and honest guidance complete
the purchase.

The new Indian saree consumer
is not moving away from tradi-
tion. She simply expects it to fit
the way she lives now. When
a saree feels right, wears well

and is explained honestly,
she has a reason to return.
(The writer is a CEO,
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present “Krishnanjali’

at ISKCON Dwarka

rtists from Hy-
derabad, Telangana,
presented a soulful

Kuchipudi dance programme
titled “Krishnanjali - An
Offering to Lord Krishna
through Kuchipudi Natyam”
at ISKCON Dwarka, New
Delhi, as part of the Divine
Janmashtami celebrations.
The presentation featured
students of Jyothi Kalakshetra,
Hyderabad, under the guid-
ance and choreography of
Jyothi Reddy, Natya Guru and
Choreographer.

The programme brought
together classical dance, devo-
tion and spirituality, with the
artists offering their prayers
to Lord Sri Krishna through
Kuchipudi. The presentation
featured four compositions
— Pushpanjali, Dashavata-
ram, Swagatham Krishna and
Tarangam.

The programme com-
menced with Pushpanjali, a
traditional salutation offered
to the Lord of Dance, Guru,
musicians and audience.
Presented in Ragam Nattai
and Talam Adi, the piece was
performed by Godi Anagha
Devi.

The energetic Dashava-
taram depicted the ten
incarnations of Lord Vishnu
— Matsya, Kurma, Varaha,
Narasimha, Vamana, Par-
asurama, Rama, Krishna,
Buddha and Kalki. Presented
in Ragam Mohana and Misra
Chapu Talam, it was per-
formed by P. Sri Vaishno Devi,
Lalitha Sri Pinapala, Harshitha
Kairamkonda, Yuvasre Phane
Surya and Ishanee Khare from
Gurgaon.

Swagatham Krishna, the
popular Carnatic composi-
tion by Oothukkadu Venkata
Subbaiyer, brought a joyful
devotional mood to the pro-
gramme. Presented in Ragam
Mohana and Talam Adi, the

piece was performed by Godi

Vijetha Devi Sathish Reddy.
The presentation con-
cluded with Tarangam,

a distinctive
Kuchipudi item
in which danc-
ers perform
rhythmic se-
quences while
dancing on the
rim of a brass
plate. Presented in
Ragam Mohana and Talam
Adi, Tarangam featured P.
Sri Vaishno Devi, Lalitha Sri
Pinapala, Harshitha Kairam-
konda, Yuvasre Phane Surya
and Ishanee Khare.

Speaking on the presenta-
tion, Jyothi Reddy, Natya
Guru and Choreographer,
said, “Kuchipudi is not merely

a performing art; it is a path
of devotion, discipline and
connection with our cultural
roots. Every time our danc-
ers perform, it becomes an
expression of deep devotion
and a way of serving God
through our cultural tradi-
tions. Presenting Krishnanjali
at ISKCON Dwarka was a
deeply spiritual experience for
our students. We hope that
such performances inspire
the current generation as
well as future generations to
understand, respect and carry
forward our rich cultural
heritage”

Established in Hyderabad
in 2018, the school of arts has
grown from a small group of
students to more than 150 stu-
dents trained in Kuchipudi to
professional standards. Jyothi
Reddy has performed at sev-
eral prestigious cultural and
spiritual platforms in India
and abroad and has received
honours including the Nritya
Ratna Award, Mahatma
Gandhi Memorial Award and
Sthri Shakthi Award, among
other recognitions.

Godi Vijetha Devi Sathish
Reddy, who performed
Swagatham Krishna, said, “For
me, performing Kuchipudi
at ISKCON Dwarka was not
simply a performance; it was
an offering. The dancers are
deeply inspired by the clas-
sical dance tradition and the
cultural values underlying it.
Every performance becomes
an expression of our devotion
and an opportunity to serve
God through our culture.

Through such presentations,
we hope to inspire the present
generation and future gen-
erations to remain connected
with our traditions, culture
and Sanatana Dharma”

The presentation featured
young dancers P. Sri Vaishno
Devi, Lalitha Sri Pinapala,
Harshitha Kairamkonda,
Yuvasre Phane Surya, Ishanee
Khare and Godi Anagha
Devi, who came together
to present their art in New
Delhi. P. Sri Vaishno Devi, the
great-granddaughter of the
inspirational philanthropist G.
Pulla Reddy, continues to pur-
sue Kuchipudi with dedication
and devotion.

The event reflected the col-
lective efforts of the students,
music orchestra, supporting
families and dedicated tech-
nicians, who strive in their
humble way to preserve and
promote Sanatana Dharma,
Indian traditions and cultural
heritage. The performers,
inspired by the spiritual foun-
dation and cultural values of
classical dance, view every
performance as an expres-
sion of deep devotion and a
meaningful way of serving
God through culture.

Through their dedication
to Kuchipudi, the young
artists seek to keep India’s
spiritual and artistic tradi-
tions alive and make them
meaningful for the present
generation while inspiring
future generations to respect,
preserve and carry forward
the country’s rich cultural
heritage.




