
Diageo unveils 
updated product  

Diageo India has 
revamped Mc-

Dowell’s No.1 with 
an upgraded blend 
combining imported 
Scotch, Indian malts and 
grain spirits, alongside 
redesigned packaging 
and a refreshed visual 
identity. RuchiraJaitly, 
CMO, Diageo India, 
said: “Today’s whisky 
drinker is redefining 
value. It’s no longer 
just about affordability, 
but also about qual-
ity, craftsmanship and 
experience. Socializing is 
at the heart of how India 
drinks, and consumers 
want a whisky they can 
proudly share with their 
circle, one that reflects 
who they are.”

OPPO launches 
K14 Plus in India 

OPPO India has 
launched the 

K14 Plus, powered by 
MediaTek Dimensity 
7360 MAX, with a 1.5K 
144Hz AMOLED dis-
play, 8,000mAh battery, 
45W charging, 50MP 
OIS camera with 4K 
video and 5,000mm² 
vapour chamber cool-
ing. It offers up to 8GB 
RAM, 256GB storage, 
IP69K/IP69/IP68/IP66 
protection and ColorOS 
16. Available in Solar 
Orange and Star White, 
it goes on sale October 8 
via Flipkart and OPPO’s 
e-store, starting effec-
tively at Rs 25,999 with 
bank discount.

ICICI Prudential’s 
death claims rise 

ICICI Prudential 
Life said its average 

individual death claim 
stood at Rs15 lakh in 
FY2026, up from about 
Rs10 lakh in FY2021. 
The insurer said the 
average payout has re-
mained around Rs14-15 
lakh over the past four 
years. Sarang Gokhale, 
Chief - Underwriting 
and Retail Claims, ICICI 
Prudential, said: “Life 
insurance is built on a 
simple promise to pro-
vide financial security to 
families when they need 
it the most.” 

Amazon sale  
from October 7

Amazon India 
has announced 

Navaratri-focused offers 
ahead of its Great In-
dian Festival beginning 
October 8, with dis-
counts of up to 70 per 
cent across fashion and 
beauty brands. Prime 
members can get up to 
10 per cent additional 
benefits. The platform 
is also offering AI-
powered shopping tools, 
including Rufus, Lens 
AI, price tracking and 
review highlights, while 
Amazon Now provides 
rapid delivery of festive 
essentials across more 
than 65 cities.

Bontrue Furniture 
gets recognition 

Hyderabad-based 
Bontrue Furniture won 
the “Excellence in Cus-
tomer Trust & Care – 
Furniture Retail” award 
at the Times Business 
Awards 2026. Former 
India women’s cricket 
captain Mithali Raj 
presented the award to 
director Rakesh Patel 
at Novotel HICC on 
September 26. Rakesh 
Patel, Director, Bontrue 
Furniture, said: “This 
award belongs to our 
customers. More than 
18,000 families have 
trusted us with their 
homes, and over 6,500 
of them took the time 
to tell others about it.”
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“Ayush is not merely a cultural inheritance but a 
dynamic and high-growth engine of India’s economy. The 
Ayush sector is poised to play an increasingly important 
role in healthcare, wellness, employment and global 
economic engagement, while contributing to our vision 
of a healthy and self-reliant India.” 

 -Prataprao Jadhav, Union Minister of State (IC) for Ayush
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Venu Srinivasan takes Tata Trusts 
row to Maha Charity Commissioner
Questions Noel Tata’s perpetual trusteeship, Neville Tata’s appointment

Mumbai

THE widening boardroom 
dispute at Tata Sons has 
spilled into Tata Trusts, with 
trustee and Tata Sons nomi-
nee director Venu Srini-
vasan seeking a regulatory 
inquiry into the governance 
of the Sir Dorabji Tata Trust 
(SDTT), one of the charita-
ble entities that collectively 
control about 66 per cent of 
Tata Sons.

In a letter to Maharash-
tra's Charity Commissioner, 
Srinivasan has questioned 
the appointment and con-
tinued status of Noel N. Tata 
as a perpetual trustee, the 
appointment of Noel Tata's 
son Neville Tata, and what 
he described as attempts to 
constrain his independent 
role as a nominee director 
on the Tata Sons board.

At the centre of the dis-
pute is a September 16 SDTT 
circular resolution that Srin-
ivasan said sought to prevent 
him from participating in 
or voting on the proposed 
listing of Tata Sons. He de-
scribed it as an attempt to 
"prevent me from exercising 
my independent judgement 
and vote".

The following day, at a 
Tata Sons board meeting, 

Srinivasan supported the 
reappointment of Chair-
man N Chandrasekaran for 
a third five-year term and 
backed moving ahead with 
the listing process. Noel Tata 
opposed both positions. The 
board passed the resolutions, 
with the Chandrasekaran 
vote requiring a casting vote. 
Tata Trusts later disputed the 
validity of the board deci-
sions, maintaining that its 
nominees were required to 
agree on such matters.

Srinivasan has also ques-
tioned the Trusts' involve-
ment in Tata Sons' com-
mercial affairs. Referring to 
a September 17 Tata Trusts 
statement that all avail-
able options, and not listing 
alone, should be explored, he 

alleged that the Trusts and 
their operating team had as-
sumed a direct role in com-
mercial and strategic matters 
concerning Tata Sons.

He argued that such in-
volvement could conflict 
with the charitable objec-
tives of SDTT and poten-

tially expose it to tax con-
sequences. He alleged that 
the Trust was being exposed 
to "potentially immense fis-
cal consequences" and de-
scribed the conduct as mis-
management of its affairs 
and property.

Srinivasan has sought 

an immediate inquiry into 
SDTT's administration and 
governance, including Noel 
Tata's perpetual trusteeship, 
Neville Tata's appointment, 
his own exclusion from 
decision-making and the 
Trusts' involvement in Tata 
Sons' commercial affairs.

Venu Srinivasan

Noel Tata flags concerns 
over Tata Sons listing plan

Mumbai

TATA Trusts Chairman 
Noel Tata has urged the 
Tata Sons board to review 
a restructuring proposal 
aimed at avoiding a stock 
market listing of the hold-
ing company.

Noel Tata said he 
remained hopeful that 
the Reserve Bank of 
India would reconsider its 
decision to classify Tata 
Sons as an upper-layer 
non-banking financial 
company (NBFC). 

According to him, 
listing Tata Sons would 
fundamentally change 
the way the Tata group 

has operated for decades 
and could create a conflict 
between investor expecta-
tions for profits and the 
philanthropic objectives of 
Tata Trusts. 

Tata Trusts, which owns 
66 per cent of Tata Sons, 

has proposed merging 
Tata Electronics Sys-
tems Solutions and Tata 
Consulting Engineers with 
Tata Sons. The restructur-
ing would give Tata Sons 
its own operations and 
revenue and could allow 
it to avoid classification as 
an NBFC or core invest-
ment company. Tata Sons 
was placed on the RBI's 
upper-layer NBFC list in 
September 2022 and was 
given three years to list. 
The company subse-
quently cleared its debt 
and applied in 2024 to 
surrender its core invest-
ment company status and 
remain private.

Noel Tata

Two Timex World 
Stores opened  
in Hyderabad 

Hans Business  
Hyderabad

WATCHMAKER Timex 
Group India Ltd., has an-
nounced the launch of its 
first Timex World stores in 
Hyderabad. Located in Hab-
siguda and Himayat Nagar, 
the new stores will offer cus-
tomers access to an extensive 
portfolio of globally renowned 
and homegrown watch brands 
under one roof.

Deepak Chhabra, MD, 
Timex Group India, said: “As 
consumer preferences evolve, 
we continue to see strong value 
in in-person retail, particular-
ly for categories like watches 
where customers want to dis-
cover collections and experi-
ence products firsthand. With 
the launch of our first Timex 
World stores in Hyderabad, 
we are creating a dedicated 
destination that brings togeth-
er choice, convenience and a 
seamless brand experience. 
Hyderabad is an important 
market for us, with a growing 
base of discerning consum-
ers and strong demand for 
global and premium brands.” 
Designed as a one-stop desti-
nation for watch enthusiasts, 
the new Timex World stores 
showcase a diverse collection 
spanning everyday essentials, 
fashion-forward styles, and 
premium timepieces. Con-
sumers can explore collections 
from Timex, Helix, GUESS, 
Gc, Aston Martin and Dan-
iel Wellington, catering to a 
wide range of styles and price 
points.

Lighter cars get relief under new CAFE norms
Centre drops separate small-car concession, adopts flatter weight-based formula

New Delhi

THE government has noti-
fied the third phase of Cor-
porate Average Fuel Econ-
omy (CAFE-III) norms for 
passenger vehicles, giving 
lighter cars relatively softer 
efficiency targets while re-
quiring greater improve-
ments from heavier vehicles.

The norms, notified by the 
Ministry of Power, will come 
into effect from April 1, 2027 
and remain applicable until 
March 31, 2032. They will 
cover new passenger vehicles 
manufactured or imported 
for sale in India.

The revised framework 
replaces the proposed spe-
cial concession for small 
cars with a flatter weight-
based target curve, providing 
lighter vehicles greater relief 
compared with the Septem-

ber 2025 draft. The reference 
weight has been raised from 
1,082 kg under the exist-
ing norms to 1,229 kg, an 
increase of around 13.6 per 
cent.

The September 2025 draft 
had proposed a 3 gram per 
km deduction in declared 
CO2 emissions for petrol 
cars weighing up to 909 kg, 
with engine capacity up to 

1,200 cc and length up to 
four metres. The final norms 
have dropped this separate 
concession.

The new framework tar-
gets more than 16 per cent 
improvement in fuel effi-
ciency over the five-year pe-
riod. The fuel-consumption 
benchmark will tighten from 
3.996 litres per 100 km in 
2027-28 to 3.3273 litres per 
100 km in 2031-32, an im-
provement of around 16.7 
per cent.

The norms provide mul-
tiple compliance routes, 
including incentives for 
electric vehicles, hybrids, 
flex-fuel vehicles, alternative 
fuels and fuel-saving tech-
nologies.

Battery electric vehicles, 
range-extended EVs, plug-in 
hybrids, strong hybrids and 
flex-fuel vehicles will receive 

volume derogation factors, 
or “super credits”, in fleet-
average calculations.

The framework also intro-
duces a Carbon Neutrality 
Factor to recognise renew-
able and low-carbon fuels 
such as ethanol-blended pet-
rol, biofuels and CBG. Rec-
ognised fuel-conservation 
technologies have been ex-
panded from four to 12.

Manufacturers can meet 
obligations through speci-
fied two-year or three-year 
compliance blocks. Those 
exceeding targets can carry 
forward credits, trade them 
with other manufacturers or 
sell them through the Bureau 
of Energy Efficiency's buyout 
mechanism.

Manufacturers selling 
fewer than 1,000 units annu-
ally will remain exempt from 
fleet-average obligations.

Apple Pay joins India’s digital payments race
New Delhi

US technology major Ap-
ple has entered the Indian 
digital payments market 
with the launch of Apple Pay 
in collaboration with Axis 
Bank.

The service is available 
on iPhone, iPad and Apple 
Watch, with support for Mac 
coming soon, Apple said on 
Wednesday. 

“India is home to a 
dynamic and digitally savvy 
population that continues 
to embrace a cashless future 
while expecting the highest 
standards of security and 
privacy, and we're so excited 

to bring Apple Pay to users 
in India today,” said Jennifer 
Bailey, Apple's vice president 
of Apple Pay and Apple 
Wallet. 

Customers with Axis 
Bank-issued Visa and Mas-
tercard credit cards can add 
their cards to Apple Pay and 
make payments at stores, in 

apps and on the web without 
entering PINs or OTPs at 
checkout. 

Apple said the service 
will be accepted by mil-
lions of merchants across 
India, including Apple Store 
locations, Blinkit, Chaayos, 
Comet, Croma, Interflora, 
Ixigo, Le15 Patisserie, Reli-
ance brands, Tata 1mg and 
Zomato. 

The company has also 
worked with payment 
service providers including 
Cashfree, JusPay, Mswipe, 
Paytm, PayU, Pine Labs, 
Razorpay and Worldline to 
enable Apple Pay across their 
merchant networks. 

Apple said card numbers 
are not stored on the device 
or its servers and are not 
shared with merchants. 
Instead, a unique Device Ac-
count Number is assigned, 
encrypted and securely 
stored in the device's Secure 
Element. Transaction details 
are also not retained by 
Apple. If an iPhone is lost 
or stolen, users can use the 
Find My app to locate, lock 
or suspend payments from 
the device. Apple Pay is cur-
rently available in more than 
90 countries and regions 
and works with more than 
11,000 bank and network 
partners globally.

Adani-backed Vishakha 
Renewables eyes `1,250-cr IPO

NEW DELHI: Adani Group-
promoted Vishakha Renewa-
bles Ltd has filed draft papers 
with capital markets regulator 
Sebi to raise Rs 1,250 crore 
through a fresh issue of shares, 
as the solar component maker 
looks to pare debt. 

The proposed initial public 
offering (IPO) also comprises 
an offer-for-sale (OFS) of up 
to 1.82 crore equity shares by 
promoters and an existing 
shareholder, according to the 
draft red herring prospectus 
(DRHP) filed on Wednesday. 
Adani Properties Pvt Ltd, a 
promoter of Vishakha Re-
newables, is also offloading 

shares in the OFS. 
The company may also con-

sider a pre-IPO placement of 
up to Rs 250 crore. If such a 
placement is completed, the 
size of the fresh issue will be 
reduced accordingly.  The 
Vishakha Group-promoted 
firm plans to utilise Rs 900 
crore of the net proceeds 
from the fresh issue towards 
repayment or pre-payment of 
certain borrowings, while the 
remaining funds will be used 
for general corporate purpos-
es.  As of June 30, 2026, the 
company had consolidated 
outstanding borrowings of Rs 
2,700.57 crore.

AI to reshape, not erase, India’s BPM industry: Nasscom
New Delhi

ARTIFICIAL intelligence has 
not made India's business 
process management (BPM) 
industry obsolete as many 
had feared, but is instead 
driving one of the sector's 
most significant reinventions, 
Nasscom President Rajesh 
Nambiar said on Wednes-
day. Speaking at the Nasscom 
BPM Confluence 2026 here, 
Nambiar said the industry 
now has an opportunity to 

become the world's "intelli-
gent operations and transfor-
mation hub". He recalled that 
when generative and agentic 
AI emerged about two years 
ago, many had predicted that 
the BPM industry would "be 
history" and that companies 

would be completely wiped 
out. "But two years hence, we 
know that that wasn't any-
where close to the truth," he 
said, adding that the industry 
has "actually gotten better" 
and would improve further. 
Nambiar acknowledged that 
a significant part of the work 
done in the sector, including 
routine transactions, standard 
workflows and basic customer 
interactions, would be auto-
mated by AI agents. However, 
he said the question was not 

what AI would do to BPM, 
but what the industry could 
become because of it. Noting 
that Indian BPM industry's 
revenue was close to USD 
60 billion last year, Nambiar 
said the more important story 
lay beneath the numbers. AI 
and analytics, cloud-based 
operations, domain-specific 
platforms and automation-
led outcomes were becoming 
more important than call cen-
tres, where the industry origi-
nated, he said.

DoorDash picks 
Hyderabad for 
first India hub

Hans News Service 
Hyderabad

US-based DoorDash, one of 
the world's leading local com-
merce platforms on Wednes-
day opened its talent hub here, 
its first India office. The com-
pany is starting with 500 pro-
fessionals and plans to scale its 
headcount to more than 3,000 
within next two years, a com-
pany release said. 

Telangana Industries and 
Commerce Minister D Srid-
har Babu inaugurated the 
facility alongside Ravi Inu-
konda, Chief Financial Officer 
at DoorDash, Jenna Kohnke, 
Senior Director, Workforce 
Strategy and Talent Acquisi-
tion Operations at DoorDash 
and Sai Krishna, IT Advisor to 
Telangana government. 

The Hyderabad hub will 
initially house Customer Ex-
perience and Integrity (CXI) 
and General and Adminis-
trative teams, it said. Its CXI 

operation will be DoorDash's 
third internal CXI service 
centre globally. The hub will 
support DoorDash's global 
operations and help deliver 
reliable experiences for con-
sumers, merchants, and Dash-
ers across DoorDash’s geogra-
phies, it said. Team members 
in Hyderabad will support a 
global platform that serves 
over 56 million monthly ac-
tive consumers across ge-
ographies with a combined 
population reaching over one 
billion people, it further said. 
Sridhar Babu said DoorDash 
choosing Hyderabad to build 
capabilities to drive its rapid 
growth is a strong validation 
of how the city has evolved as 
a global talent hub. "As one of 
the world's leading local com-
merce platforms, with opera-
tions across 40 plus countries, 
DoorDash is a strong addi-
tion to Hyderabad's growing 
hyperlocal digital commerce 
ecosystem.

D. Sridhar Babu, IT Minister of Telangana with officials of  
DoorDash In Hyderabad on Wednesday

NEW DELHI: THE central 
government's fiscal deficit 
stood at Rs 7.1 lakh crore 
or 41.9 per cent of full year 
target at the end of August, 
according to data released 
by the Controller Gen-
eral of Accounts (CGA) on 
Wednesday. The deficit was 
at 38.1 per cent of Budget 
Estimates (BE) of 2025-26 
during the corresponding 
period last year. In absolute 
terms, the fiscal deficit, or 
the gap between the govern-
ment's expenditure and rev-
enue, was Rs 7,10,249 crore 
during April-August period 
of the 2026-27. According 
to the CGA, the Centre's net 
tax revenue up to August 
2026 was about Rs 8.38 lakh 
crore, or 29.2 per cent of the 
corresponding BE of 2026-27 
of total receipts, In the corre-
sponding period of the pre-
vious fiscal year, the net tax 
revenue was at 28.6 per cent 
of that year's BE. The data on 
monthly accounts showed 
that the total expenditure 
during the first five months 
was at about Rs 20.78 lakh 
crore, or 38.9 per cent of BE. 
In the year-ago period, it was 
at 37.1 per cent of BE. The 
Centre has set a fiscal deficit 
target of 4.3 per cent of the 
GDP or Rs 16.96 lakh crore 
in the current fiscal.

Bank credit to  
industry up 

18.2% : RBI data
MUMBAI: Bank credit 
to industry grew 18.2 per 
cent in August, up from 
7 per cent in the same 
period last year, accord-
ing to Reserve Bank data 
released on Wednesday.

The RBI has released 
data on sectoral deploy-
ment of bank credit for 
August 2026, collected 
from 41 select scheduled 
commercial banks, which 
together account for 
about 95 per cent of the 
total non-food credit by 
all SCBs.

On a year-on-year 
(y-o-y) basis, non-food 
bank credit grew 18.8 per 
cent as on the fortnight 
ended August 31, 2026, 
compared to 10.2 per 
cent during the corre-
sponding fortnight of the 
previous year (September 
5, 2025).

"While credit to 'large' 
and 'medium' industries 
grew at an accelerated 
pace, 'micro and small' 
industries sustained 
steady expansion," the 
RBI said.

Fiscal deficit hits 
41.9% of FY27 

target by August


